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The NEW Category(414
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4. DVD presentation< 5+ ©| U
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Television, Print, Outdoor, Websites, Blogs, online/offline Games, Ambient, Live
Events, Email, Podcast, Social Network Communities, Mobile, Direct, Alternate
Reality games (ARG) Augmented Reality (AR) 333gH X wT]of

AL

FAe] BE 8459 single advertising/branding campaign¥ ¥&lo] lojof 3
100te] vRtow ZmAE 7|EAGS A A olet Hkw AA9EEC] ofo
Hol & ogfelet mue = 5 UART £34 ABAsEE A= + U=
Integrated Campaig ng ¢S A= HF Presentations DVDZE A &3l of
g ARl o]&H EE HHo|E% DVDE AE. Presentation®|= opportunity,

solution, experience, all visuals of the executionol] ¥#3g+ QoFel A¥ yyolgHE
SEGFA| Aokt

i

Narrative Presentation®l] =

DIGITAL

Online-Film- Television/Cinema/Digital/Web/Mobile 7}E| 12| 2 &3F3l|oF 3

WEBSITES/MOBILE - Products & Services
Apparel (A%, oFAAbe 3

Automotive

Automotive Products

Banking/Financial

Beverages Alcoholic

Beverages -Non-Alcoholic

Business-to-Business (Trade)

Confections/Snacks

Corporate Image (Self-Promotion 3~ 3%})

Cosmetics/Toiletries/Pharmaceuticals
E-Commerce ('Click to Purchase', =2}loll A HrEA] Fujad 4= glojofsty
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Electronic Equipment (Gaming Consoles, Computer Software 3 3F)
Entertainment (Theatres, Zoos, Museums, Movies, Lotteries Z3h
Foods (Packaged Food, Frozen, Dairy 3£3%}. Retail Food Outlets<> ©}%l)
Games

Health Care Services

Home Furnishings/Appliances

Household Products

Insurance

Media Promotion (Magazines, Newspapers, TV % Radio Stations 3£3})
Personal Items/Gift Items

Pet Products/Care

Public Service/Social Welfare (713, "4 *]2411, Issue Advocacy %)

Retail (F=E%, 7HA, 3 Hﬂ?ﬂ, 7H13‘:”/ 4, SR/ ET 4, Fsath 23

Sports

Telecommunications (Telephone, Mobile Phone 3£3%})

Travel

Utilities (Gas & Electric3|A}, A shH & H E 3}

Web Services

Weird Wonderful Websites (7] 7}E|aig]o] EZ 35 2] g2 B websites)
WEBSITES/MOBILE - Applications

Banners/Display

~—

Community Applications (Facebook, MySpace®} &> Social Networking©]l}
Community sitesE 9 gt Applications)

Innovation Online (417]== <14 ¥ Digital Mediag & $3 Innovative work)

Microsite

Online Branded Content

Online Film (Podcasts/Webisodes 53} 7°] online A %8S 27k A|2}%

Online Games

Viral

Weird Wonderful Work (Sequentials, Screen Savers, Email Advertising= X3

WEBSITES/MOBILE - Craft/Techniques

Animation/Motion Graphics (=2}¢! A& 217k A 2E Aol &3

Navigation/Interactivity (Best Use of Interface, Navigation & Interactivity. <2== %
oAM AAHRD AEfdo]/ AT - A HolE o] QIEHo]AE FHAAHOR
Abed = AlER 2 29

Rich Media

Sound Design/Music (2}l A& =xk A2tE A
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Media List:

Ambient/Non-traditional traditional (live events, creative stunts, guerilla marketing
S Zo] obH 2 Sold Wo R H535ka AfoolgHsEla e WHOR &
Alxke) wAle FEd A7 588k MW AA HAdE Fan)

Branded Content

Design
Digital Media
Package Design
Point-of-Sale
Poster & Outdoor
Print
Radio
Television/Cinema/Digital/Web/Mobile
O ¢l Media List ©]¢]9l% Product Placement, Sponsorship, Bluetooth?} 7+ o™ 3 Ej
sk x3ANE =
BE E¥AES A v e Fa/rAgisles AbgH Zlojojof 3t
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TELEVISION/CINEMA/DIGITAL/WEB/MOBILE

PRODUCT CATEGORIES (1%}%):
Apparel (/\] al uJ ol,q] }ﬂ §_§j)
Automotive (. EHn}o] 323
Automotive Products (2435, Efolo], A&k oFAM|ALE] 323
Banking/Financial
Beverages - Alcoholic
Beverages - Non-Alcoholic
Confectionery/Snacks
Corporate (AHA|ZH, AIdAAL, B3 23}
Cosmetics/Toiletries/Pharmaceuticals
Direct Marketing
Electronic Equipment (Gaming Consoles, Computer Software, 3 3)
Entertainment (includes Museums, Theatres, Zoos and Lotteries)

Foods (Packaged Food, Frozen, Dairy 3. Retail Food Outlets<> #|2])
Health Care Services

Home Furnishings/Appliances

Household Products

Insurance

Media Promotion (Radio/TV &=y, A, G3toar

Office Equipment

)
!
o

Personal Items/Gift Items
Pet Products/Care

Public Service/Social Welfare (71, %3411, Issue Advocacy E3)

Retail (H12=E%, 7}74] 63 ‘ﬂj"J ?Hﬂ“”/O% AHL [R=F e, Hsh 3

Sports

Telecommunications (Telephone, Mobile Phone Z3h

Travel

Utilities (Gas/Electric3|A}, A sHETH EZ 3}

Web Services (Google, EBAY, Amazon %)
Technique Categories (12}%):

Animation

Cinematography

Direction

Editing

Music Adaptation
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Music Original
Sound Design (7] &2 on|oll A ARE-= A
TE Y, A 29, ARRE 5 58 oY
Visual Effects
CAMPAIGN CATEGORIES (3-6 #}5%):
Campaign

Public Service/Social Welfare Campaign

EEMNY
1. Online Entry Systeme &3l 24 A==k DVD(s)= 5 7
@ Uploaded entries - 7} f1 2= H]-E]1&
@ DVD Entries - %43 £15 &5 (USD25$) encoding fee”’} 714
2. Uploaddl+=
@O .mov 3} : Resolution: 720 x 480 pixels; File type: .mov; Compression: h264;
Sound: AAC 44khz. File size: 3t 60 MB
@ 79 542 E 2 dre & A
3. DVD A& A%
@ SINGLE - 7H*¥ DVDel| 1##S &5 3
@ CAMPAIGN - 1711¢] DVDell 759l #& sd= 25 s 3
@ DVD % DVD#A o] 29 Entry ID number®} Title of the spot(s)S %713 A

4. F=AE2 9o gHoly AYE st Aled A

PRINT
Product/Service Categories (1%}3%):
Apparel (A1 2 okAALE] 3

Automotive

Automotive Products

Banking/Financial

Beverages - Alcoholic

Beverages - Non-Alcoholic

Business-to-Business (Trade)

Confections/Snacks

Corporate Image (Self-Promotion *£3%})
Cosmetics/Toiletries/Pharmaceuticals

Direct Marketing

Electronic Equipment (Gaming Consoles, Computer Software, 3¥Z3)
Entertainment (8153, g3} &9, 93, 53 X3

Foods (Z1t], 24, o}o]~% ¥ 3}, Retail Food Outletsi= X% A 253
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Health Care Services

Home Furnishings/Appliances

Household Products

Insurance

Media Promotion (Radio/TV Stations, Newspapers, Movies, 3] 33})
Office Equipment

Personal Items/Gift Items

Pet Products/Care

Public Service/Social Welfare (7], % %3411, Issue Advocacy E3)
Recreational (CDs, DVDs, Toys, Games, Golf Clubs, Jet Skis *£3%})
Retail (A2=E%, 7, &3, B9, A= /B4, R/ MaF/a, T84 23
Sports

Telecommunications (Telephone, Mobile Phone *£3%})

Travel

Utilities (Gas/Electric3] A}, A3 HE X F 3}

Web Services (Google, EBAY, Amazon etc.)

Technique Categories (12}3%):

Art Direction
Copywriting (English Language Ads only)
Direct Mail - Business-to-Business (747} 2 &% A&z @53

< Design competition®] Direct Mail - Business-to-Business= %3 3l oF

)

Direct Mail - Consumer (#=+-> Design competition® Direct Mail - Consumer
= E%eloF 3

Illustration

i

o
= =

L)
"

Campaign Categories (3-6%}3%):

Business-to-Business Campaign
Consumer Campaign

Public Service/Social Welfare Campaign

EEMY

1.

AARYe A7]9) viES FukE 125%. A 7]+ 600mm x 400mm/
24x16 inchesES WA ¢olof oF T FaE oy Fte|agd &5 HA9 &% 7}
HugHz IA(XE g2uz AT 2. THE ntEEX ntEEA A=

A. Direct Mail2 2 & AMZ 17 A=

ol

2. owlolo] BORDER OF 76mm/3"¢] vF$EE A
3. Q1L 125 vl EFA A= 1719 HEo BE #ZES npEESA & A

4. 919 A& HAR BE EEFA2 JPEG(s)S d=ZE=dloF 3 2400 x 3000 pixels

RGB JPEG. #t3%=17]: 300 dpi 203mmx254mm/8x10 inches. T+ =17]: ] 5.00Mb
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Poster/Billboard/Non-Traditional Media

O Billboard: Static/Interactive/Digital Billboards
O Non-Traditional Media:

- Ambient, Guerrilla Marketing, Out-of-Home, Promotional Media, Transport
SRE Z2ERO0 WA 2 wti g w23 Feo A=3 A

Product/Service Categories (1%}3%):
Apparel (A 31 ebAAe] £
Automotive
Automotive Products
Banking/Financial
Beverages - Alcoholic
Beverages - Non-Alcoholic
Business-to-Business (Trade)
Confections/Snacks
Corporate Image (Self-Promotion *3})
Cosmetics/Toiletries/Pharmaceuticals
Direct Marketing
Electronic Equipment (Gaming Consoles, Computer Software, 3~ 3})
Entertainment (Mt=3, g, 559, 93, 59 1)
Foods (7AY], 4], olo]x~A¥l X3 Retail Food Outletst= X35 2] &)
Health Care Services
Home Furnishings/Appliances
Household Products
Insurance
Media Promotion (Radio/TV Stations, Newspapers, Movies, 34| 33})
Office Equipment
Personal Items/Gift Items
Pet Products/Care

Public Service/Social Welfare (%}, “d*]2411, Issue Advocacy %)
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Retail (=%, 7H, =3, <, 7H13“”/ g2, AH* R EFrds, et 23
Sports

Telecommunications (Telephone, Mobile Phone 3£3})

Travel

Utilities (Gas/Electric$] A}, A3 55 3}

Web Services (Google, EBAY, Amazon etc.)
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Campaign Categories (3-6%}3%):
Poster Campaign

Billboard Campaign

MY

= static (non-moving) entryE JPEGE QEE3oF &, Campaign® 45 71
F3e] U3 JPEGS WEWE Q=3 A 2400 x 3000 pixels RGB JPEG. 2%
7]: 300 dpi 203mmx254mm/8x10 inches. I = 7]: o 5.00Mb

2. Moving Components’} 1+ &322 Video Presentation(60% ©|W})< A%}, DVD
= A

=

DESIGN
O =%% & =342 dd=AdaAd 7A&5Hm vhd =4 &+
Categories

Annual Reports

Brochures/Catalogues - Consumer

Brochures/Catalogues - Trade

Calendars

Corporate Identity (Invitations/Greeting Cards, Logos, Stationery X 3})

Direct Mail - Business-to-Business (#Z%&. ©]H Z°]1} small parcel< Print5-<
©] Direct Mail - Business-to-Business® =33 oF &}

Direct Mail - Consumer (¥F&. o|® ZAi:o|t} small parcel> Print}-i-¢] Direct
Mail - Consumer® %3 3lloF 3}

Display Merchandising/Installations (54 BHA=E FHal7] 9|3l
AR, THA 929 T 22 F3tolu b, WY FedaddA Had
L AA=e] A5, 7 2 Uedla 9l uE A= deARs AT A)

Editorial Design

Environmental Design (2A=5%& 7 & HolE & Qe v°E 4=9 % o]y
AL, 54 BA=gE TR d8) A, 384, AT, 7 dx 5 2
sxbolut 87, 93 FadaolA Hald vl

Point-of-Sale (A& oy} AH|2E A 2R MHALY Fufstr] 9&] Qlojgoz
A8 Displays. E2EU QB ¥3HA] ¢S

Pop Up Stores

Posters

Self-Promotion
SPECIALISMS

Use of Illustration
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AA EF2 14, Point-of-Purchase®] 7% A tx2Z#ol&s 2 & ¢S 4
S, AAE POPE A 23S plESHA Ta A& A
2. 1% A=A #7, Online Entry Form 2] 540 A4S AHT A =

F24Fe] A 2 tE @ o] A& JPEGsE Upload A1Z %1(2400 x 3000 pixels RGB
JPEG. #F#=17]: 300 dpi®l 203mmx254mm/8x10 inches. ¥+ =17]: i 5.00Mb

PACKAGE DESIGN

O %% RE $%24e AdIFAF Al A&H s o2&
Categories
Apparel

Automotive Products

Beers

Beverages Non-Alcoholic
Computer Software/Electronics
Confectionery/Snacks
Cosmetics (W]-8H %%, & X3

Dairy Products (Milk, Yogurt, Ice Cream 33%})

Entertainment/Music (Records, Pre-recorded Tapes, Videos, DVDs, CDs *3})
Foods

Gift Items

Home Products (WA, #HJE, =] 23}

Liquor

Pet Products

Recreation Equipment/Games (Cameras, Sports Equipment ¥3})

Retailer Packaging (5 ¥ H 9] Retail label/brand A% Z 2R A)
Special Packaging (3% 33}

Tobacco Products

Toiletries/Pharmaceuticals

Wines

SPECIALISMS
Structural Packaging (packaging®] the shape and forms 4A})

ESMNY

1. AA AE 174, 97] S glol¥d #7]1#] ¢j3te] WAE A5 IUE A=

2. Product lineS &+ , 1 219 Items sy AlE

3. 99 Age WAR BE EFFE JPEG(s)S dEZdoF gk 2400 x 3000 pixels
RGB JPEG. #357]: 300 dpie] 203mmx254mm/8"x10". 3} = 7]: Z | 5.00Mb)

2009 LIA 287 Online Entry Site : www.liaawards.com 10/12




RADIO

Product/Service Categories (12}3):
Apparel (A2 3 opAALE] 29}
Automotive (X435, EFolo], A& ot 23
Banking/Financial/Insurance
Beverages
Corporate (AHA|Z-H, AdAAL, B3 23]
Cosmetics/Toiletries/Pharmaceuticals
Entertainment (W&, 93+, =9, 57 X3
Foods (ZAt], 2=\, olo]xA% 3}
Home Entertainment (Audio/Video™dH], DVDs, CDs, Game”] *~3&})
Home Products (MlA], HIJNE, o83, wlE e EZ3gh
Media Promotion (Radio/TV &=, E g3} 23
Personal/Gift Items (Z}vlel, @, M7|A%7], daets, EufdE, 71072 Al ~H,
MM A 7], AA, B4 E3
Public Service/Social Welfare
Public Service/Social Welfare
Retail Foods and Stores (H|=E®, MAEF= v, Wity FE| =, o=, b
34, sk 23
Retail Services (Z2=AH, §-Al=, 5% 4 2
Telecommunications ({18 % o] 5&Al AH|2=AF 3}
Travel & Tourism (&3, &8, 23 ¥3})
Utilities (Gas/Electric3] A}, ISP, A 3}H S5 EZ 3
Technique Categories (12}3%):
Conceived & Produced by Station
Humour
Original Music
Sound Design
Special Adaptation of Music
Campaign Categories (3-6 2}3%):
Campaign
Public Service/Social Welfare Campaign
EEANY
1. MP32 28 F. BE 342 HA 64kbps (mono)F-H HUl 196kpps= Al =.
MP3 file format (stereo) with a compression ratio of 22:1. Single MP3+ 1MB&
W7 A & A CDsye= Hgeh A &S

2. 74 EE22 EUl e JJro‘i Az=sor g @ Faie nruz Ax)
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=
HogZ WFA Pro-Formas 3E4A| &Fo F2E Z. Customs Declaration®]l
"NO COMMERCIAL VALUE", "CONTEST MATERIAL" "NOT FOR RESALE"S 3
Z18taL, 7)Ao gl daAflo]l £4714S $10.00 US. wwre= g7 A
2. HZIAZE st o FD A, A A7IAIvS 271 ZA(ell 1 of 2, 2 of 2)
3. (HAIZF AAEE 3L U courier airway bills®] A A 7] wjEof) 3 7]A] <] F-o 3|A}
By FAaE BREA] Wr1E A
4, WEFA
London International Advertising Awards
141-07 20th Avenue
Suite 504
Whitestone, NY 11357
United States
Telephone: (1-718) 747-6747
Fax: (1-718) 747-6007

E-mail: info@liaawards.com
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