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Category 830X [9/1240| THEos
Television and Cinema 180 230 - DVD
Print and The Outdoor 130 180 - Web& : jpglLt gif file
Graphic Design 130 180 - MAME  ABLHEX],
Label and Packing 130 180 - HAFE : Tiff Ot
Nonstandard mediums 130 180 - Advertising souvenirs, Label and
Advertising souvenirs 60 80 Packing2 Original F7}&
.. - website =4
Internet Communications 130 180 _cp=
Radio 80 130 - CD
MedlaprQJects . 250 380 - Web& : PDF file(5H7} 0|}
Advertising Campaign 250 380 _ AAMR : T mOIE CD-Rom
Promo Campaign 250 380 =7t s T e
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Beneficiary: «MIR FESTIVALIA» Ltd.
Account: 40702978600022001105
Bank beneficiary: «My Bank» (Ltd), Moscow, Russia

SWIFT: MYBMRUMM

Account: 0104728399 with VTB Bank (Deutschland) AG, Frankfurt am




Main,Germany.
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Television and Cinema Advertising
7v. &% JHHae

A-01 Food stuff

A-02 Nonalcoholic drinks

A-03 Alcoholic drinks

A-04 Clothes, footwear, accessories

A-05 the Goods for the house and office, finishing materials

A-06 Household and office equipment

A-07 Beauty and health

A-08 Vehicles and car-care center

A-09 Financial services and insurance

A-10 Service

A-11 Advertising of mass media

A-12 Travel and entertainment

A-13 Corporate advertising

A-14 Social advertising

A-15 Trading networks, shops

A-16 Promo
. Technical specifications:
@O #A&EAE - DVD, 3R AEst 52
@ Formats: Quicktime or MPEG, 720x576 (codec:
© Yz 7heel obef E= WS A

- Nomination Code (A01 - Al6) 7}e|ate] =

- Firm name, which produced works (&3#A}

- Product (A3%13)

- The name of work (3% %)

@ = 32 Yo # gol= A=

of |n

3} 5 AP S
Sorenson 3 or H.264)

)




Print and The outdoor

7y &% FhelaE

Y.
@

@

®

@

®

B-01 Food stuffs

B-02 Nonalcoholic drinks

B-03 Alcoholic drinks

B-04 Footwear, clothes, accessories

B-05 Goods for the house and office, finishing materials

B-06 Household both office equipment

B-07 Beauty and health

B-08 Vehicles and car-care center

B-09 Financial services and insurance

B-10 Service

B-11 Advertising of mass media

B-12 Travel and entertainment

B-13 Corporate advertising

B-14 Social advertising

B-15 Tobacco

B-16 Promo

B-17 Trading networks, shops

Technical specifications:

For Web Catalogue:

- jpgtt gif file (resolution 72 dpi, RGB, horizontal pixel dimension less than 700
pixels)= A%

- EVESY A4S ZAE X T8 HolX(EFA AA)E A} E3E(electronic
version)® A=

- A ES MIAF S#o]Ae vt= AAS = JEF AZFoF 317, "Description
of creative idea"& G text= A=

For the Jury:

- color print/photo A3 formatE "heESHA il A=

- (AFol Bodo]) 27bA] doj(i=of Bl FohE AlE. dodE FHERE A
T Ae. FFANY AALel d@dFe v 5 e oW 2ak AREEHA] 2 A

Multipage editions — original

- %4 obg % olYt nomination codel #EolE= 7]

For the exhibition:

- TIFF Y= A|&(300 dpi, CMYK), AlZ7}F 30cmE HA &4 & A

BE 322 R olsmiAIR Aok st kel off W& WrIEd A

- Name of the company

- Nomination code (B01-B17)

- Name of the promoted product

Al

N

(i)

- Precise name of your work



Graphic design

7}

.

=% 7HH 1

G-01 Corporate identity

G-02 Multipage edition (annual reports, catalogues, menu, booklets)
G-03 Calendars

G-04 Flyers, post-cards, folders

G-05 Magazines, books, CD covers

G-06 Direct marketing materials

Technical specifications: Print and The Outdoor 7} i8]} 5

Label and packing

7}

.

=% 7H 1

F-01 Alcoholic drinks

F-02 Nonalcoholic drinks

F-03 Foodstuff

F-04 Confectionery products

F-05 Cosmetics, perfumery, means of personal hygiene, medical preparations
F-06 The Industrial goods, audio, a video production

Technical specifications: Print and The Outdoor 7}E|i12] ¢} 5

- @ For the Jury At5 = color print/photo A3 format¥} 37 Original A&

The Internet communications

7}

.
@

@

=% 7HH e

C-01 Banners

C-02 Promo-site

C-03 Corporate site

C-04 Virtual promo tools (post cards, screenmates, extensions for IM, browsers,
icons for PC etc.)

C-05 Communicatory-informational projects

C-06 Noncommercial organizations

C-07 Virus campaigns (whole complex including blogosphere interaction strategy
and viral forms - videoclips, post cards etc.)

C-08 Innovations

Technical specifications:

ZF AolEE AHY6A F&E 5 ojob & AN HlE 4 EE 24

70 9] screenshots= 53+ A

Multimedia presentation<> PC-& 3} 31 E (Office 95 Microsoft / 97 / 2000)= =}

4 ¥ CD-ROMO.= A=



Mediaprojects
7F. &% JHel g

M-01 Non-standard decisions in media

1}. Technical specifications:
@ For Web Catalogue:

- MIAF o)Al wt2 AA 5= Q=5 ARl #dxs £ 5W7) ofshel
PDF X S 2 presentations A=% A.
- "Description of creative idea"%= PO E A=

@ For the Jury
A ele ofge] W8S ¥EFAA PCE 9 EQJE(Office 95 Microsoft / 97 /
2000)% 24 ¥ CD-ROMO.= A&
O A A] : the Arial font
O TV advertisements : MPEG-1, 320 x 240 pixels
O Print advertisements, posters, Publications : JPEG, RGB
O Radio commercials : WAV, 44100 Hz, 16-bit Stereo.
O Presentaion®] Z3$HA]|Z -8
- Communication tasksell gk A7 (Hh 150H2])
- Media-Solution A (o] 250%])
- A QI A D2 A (FHd 200TH)
- S S 1A E 25T ¢ AEF v A g Ad
(A 200%te])
O zZHAldeld Hdol= s Edfo]l=ah= 550U

The advertising campaigns
7h 2% 7l aE

I-01 Food stuff

[-02 Industrial stuff

I-03 Services, insurance, financial services

I-04 Mass media advertising
I-05 Corporate advertising
I-06 Social advertising
[-07 Commercial networks
. Technical specifications: Mediaprojects 7}H| 22| 9} 5

Radio advertising
7}, &% 7He g

E-01 Information advertising




E-02 Game advertising
E-03 Musical advertising
E-04 Radio stations promo
E-05 Social
1. Technical specifications:
DO AZ=AFE : Audio-CD, MP3, WAV formats2. = 7= CD
@ CD ZHH el obeff W&= B7 g A
Name of the company
Nomination code (E01-E05)
Name of the promoted product

Precise name of your work
@ e 2FA4E AdE ZedA 1719 CDR AE

Ambient media
7t &% 7HeHl e
N-01 Ambient media
Y. Technical specifications:
O FPg vjAE AL (TIF, resolution 300 dpi)= CD-ROMOE A=
@ AAEo2E gAY AEE A3, AAMEOR PG 3 AE
@ The carrier package®ll+ Z=3FAHName of the entrant), A% ™ (Promoted product),

2+ (Entry title)S 37| A

Advertising souvenirs
7}, &% 7He e

S-01 Promo souvenir (a part of promo action)

S-02 Corporate souvenir (as an element of corporate identity)
S-03 Original present (original concept)
4. Technical specifications: Print and The Outdoor 7} 12|} &
- © For the Jury At5 =2 color print/photo A3 format¥} 37 Original #| &

Promo campaign
7}, &% 7 e

P-01 Best sales-promotion campaign

P-02 Best campaign in event-marketing (including sponsorship)

P-03 Best campaign in direct-marketing (includinf CRM)

P-04 Best campaign in trade-marketing (including merchendising)

P-05 Best integrated campaign (37]¢]/d2] A2t Htjo] AES o] &5 7|2
: For example, in store, promo, The Internet.)



1. Technical specifications:
@ For Web Catalogue:

- MIAF 3 o]x|e nl2 AAS 4= ==, AHQlS AAAT E3 597} o]se]
PDF X © 2 presentations A=& A.
- "Description of creative idea"%= G- o2 A=

@ For the Jury
AA NS ofgfe] W8S EFAA PCE I¢ EZJE(Office 95 Microsoft / 97 /
200002 %4 ¥ CD-ROMO.Z A%
O Presentaion®] Z3SHA|Z 8-
- Communication tasksoll et A (Ho] 150%H0])
- Media-Solution A (o] 250%])
- ARl 2L Ay (H W 2009H0)
- NS Bt 1948 E 15T ¢ JAEE T 538 Something
A (H ] 200%H9])
O zZHAHelH dole As Edol=h® 53



