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. Entry Fee & Charges (US$2 T =)

40
o

Medium (Entry Feet Single 7]) El?etzy H(?lr::rl;r;g
Billboard 400
Content & Contact** 1,000 30
Design 400
Direct Mail 400
Innovative Media** 525 30
Integrated Campaign* (37Hmediums O|&0fA 32IE 0|4 X =) 1,000 30
Interactive 400
Poster 400
Print 400
Radio 300
Strategic Communications / Public Relations 375
Television/Cinema/Digital** 575 30
Student (Billboard, Design, Innovative Media*¥, Integrated 150 FHe| 2
Campaign**, Interactive, Poster, Print, Television/Cinema/Digital**) RS e

1) *7 = O|C|0{= Entry Fee 2|0 &Y Handling Charge $307| F7}&.
2) A0l EEE= EEIHIZE HEF0 w2t 2FE
(27| 1) Print Camapign0f 2&E2 S5 4% : $800 ($400*2)
(27| 2) TV Campaign0f| 3552 =& 4% : $1,830
($575*3%F + Handling Charges $35*3%&
3)ZXjH . Credit Card, Bank Transfer

. KCU 230z : HEY (d=, Ah e F2h 100,000
. EEZ20|: H{AE IR (Tel: 02-2144-0741~2, Fax: 02-2144-0743)
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MEDIA REQUIREMENTS
L 2= 52 7Is¢t 02 &&.

2. G022 EE0| 27l 4%, Entry FormO|A ‘Foreign Language Entry' OF2f2Q| HAO0|
SLEA HYUAZ A

1
>

English TranslationZ &l M
3. Online Entry Form SHAIA| ZTjB® HEE2 Qs Sols +HT + gol, HanAe
HIEAl AMHO| Y2ESHD £ Entry Form2 X[ 20 @&

4. File Upload : BIEA| ATj&H HEE H=sl7]| Fof
Movie File A}QF

0 Resolution: 640 x 480 pixels (minimum)

o File type: .mov
o Compression: h264
o Sound: AAC 44khz
o File size: up to 60 MB
Digital(Still) Image A}QF
o E[A 2400x3000Ed 37| O|4o| D&t JPG Y
o O{2{7he| O|O|X|E ALt B2, 7§12 O|0[X| JPG LtA=S & M=
HCof Oi2ES A9 ARk
o (Poster?t BillboardE) X|2|¢t Print Medium(A2, X &) HHZO 1Q/X[(2.5cm)
ofMe £ ZEXS OhPEelol PHO2 NZHOF . HES by 7 Zo| Yo
7} 2491 (60cm)S EX| 2£0t0}
o Entry Form2 EESIH0| ZE

&
o2 Hglu EO|L} Ho|Z SOZ F0[X I ZA.

o O|2t 2HH 7Y =EZO| CHSE copy of the summary, all master entry forms,
proforma invoiceE &AM 0| 2t HO|X| LEZ SILH0| HO|X| H=E OfZl = gy
20| HUjof &

5. Television/Cinema/Digitale YZESHK| U0 2
REASH [ HFEA| “Post 2 K|St 2

=

Il

oz HY AL, Online Entry FormZ

POSTING/COURIER

1. QEEEA| HE50F stl= ZEA0F 274 PDF entry Informations & &3510] X|&dlof 2t

2. PDF entry Information2 Online 20| &2 &|H X502 O|HYZE 3|AES
3. PDFO|= &&2} Brief, A2, Master Entry Forms, Pro-Forma Invoice7t ZaHE|0| QUS.
4 QHYEO| AP QHEE EH DS 82 YAK HHOR WE QHOR my
5. =& ZHOf| PDF Information0 S0 &= Clio FAEIHE 29 A

o Y&tz 20| ot o] ZHY AL FA 2t @2ZF Otz Quantityf “1/1"2 H7|

o H&5t= AHEFO| o Mo 2HE S 4F0 = Quantity0 Otz EI7[MEH H

BH7]: 3740 =S EE 49 A M =Fol= 137, F YHRM= “2/37, M BM= “3/3”
oz HI|IE A
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o Elf= =&Z0| Online Entry?} g ZME Ze50] 2AFS| 2™ FA 2t Ofzy
9| “Complete”E M3

o HljE ZEfo| Online 20| BLIX| %S AR “Ttems Pending”S ¥ 3

LS A

6. Package 2|F0f ‘Contest material, no commercial value'E HIEA| H7|g

.{

2 A
7. ot=0flM ELj= Packagel|= BIEA| “Pro-forma Invoice”?} “HMH ZFE ZE“Z &
20f EL{OF o

8. Pro-forma InvoiceO|= “Free Domicile - Bill to Shipper“E HIEA| H7|Z A
0. QB WAR FHO|D, TATH YT AL A2los MANK 2
10. =02 Ol X[t HE2 HEHK| #2
11. Medium¥ 2hEALQF
Medium Upload LELS
Billboard JPG file =
2~52 Z0|9| (Upload7} Otgt ALQ)
Content & Contact Digital Video Presentation | Beta SP-NTSC Cassette
Design JPG file HaME
Direct Mail JPG file ASME
. . 32 O|Le (Upload 7} ot L)
Innovative Media Digital Video Presentation | Beta SP-NTSC Cassette
: = ol e (Upload 7} ot A2
Integrated Campaign Digital Video Presentation | Beta SP-NTSC Cassette
Interactive URL =2
Poster JPG file =3
Print JPG file O2ESH 415
Radio MP3 a2
Strategic Communications / 1. Entry Summary PDF file 1o
Public Relations 2. Supporting PDF file e
. . - . . (Upload?} Qtgt A2)
Television/Cinema/Digital Digital Video Beta SP-NTSC ECass otte
Student Medium& A} &=

2. B CIXQIEES| 2HEOILE MECIARS A &= UA=E =
H

8% 28A 2250 HAEE =2

2010 Clio Awards SER X Q7 29|: st N HMN|ZAIE S| MBS E (02)2144-0741  3/9



2010 Clio Awards EEZRZIQ7Zt 29|: st HAR AL B

MEHa SHA

1
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-

AL
2
=

L3, 2 54 S4Te Al4A x| S24.

2EH

o
2. Finalist =42t 20103 58X www.clioawards.com O DX|=Z

3. RE AR B3 A|MAO| XK= Y BHY| www.clioawards.com O X|=!

Billboard : Single, Campaign (2Z}E 0| 4})
- ZEUY: B, S A= 8§ S0 AME tidOutdoor B11E
x

-0E =EX2 Dlgltal Image Upload28t F £33t Board, CD, DVD, LE= O{H HE{O| EE|
X opAlom = MABIK| %S
-1 O 11— — _I_ s O

Content & Contact
- EE0A: FEHEOF9| singular executions, 360° campaigns, AH|XFX|2H QI LfEo| &1
£ ZH(EYY UM E HBHSHK| &%=

- Content Creativity?l Contact Innovation®| TIMHQl ZgZ St HFLIAO|MO =&
oo, dARIE2 OiME =712 CDE F4 &
AR AR oz BRIl QOIIA0A CH77be= OiN[QE A 2|0 0E[E S| S BIt
Z 25 200~300X} L{|o| O|C|of ETH/MEFS Zetor M0 A|SA|AE L2 oM BH
Sl= 2~52 Z10]|9| Video presentation.
- J_EIRM 100|:|-o.| |_H9|o| I—lEt_g_ol:ME x7|.o+ T

W 0>

- EENMNE2 AHAQAE EBEI0 2~58 Video presentation= digital 50 UploadA|Z Z.

- OteF digital Upload?} 27ts& 4% Beta SP-NTSC H|C|RFIMEZ KZE. CD, DVDE&
HEoHX| =

Desi

n : (ZEF7HH 2] HAD

A2 A E Components 3 Variationsg M| EoljOF &t

ol

=
- =

P>

x|
HEE AN 5Le Annual Reports, Brochures, Corporate Stationary, Editorial Design,

Packaging, Self Promotion MEME0 XA 17[0[&9| Digital ImageE HNZE

- X AFH, Environmental Design Z2 L[ = : Digital ImagesZ8t M&& = UZ
=

=
- Digital Image= Uploadstl HEMES QEOZ [MZE WEo|jof &

H

Direct Mail
- SEa: AH[XIL 7[¥E2 YR EtHQCIAUANH EzHE RelationshipO|Lt QIX|EE
=0[7| 2l AtEt OrAHE OfOo| &l

- OlOo|’lo] HAE2ME U XA 174 O|A& 9| Digital Image HMZE
- dE2ME O EFIQLAAT B2 AL St AN WE

@ QY oto|He| FHO|L 7|52 HIE Y+ S 832 2FM 52 TR
- Digital Image= Uploadstd HEMELS QEOZ [MZ WEoof &
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Innovative Media

- EEC0)A: EEIILL F0[0f0jE|2E WY AFRTH HME. S0[g Ourdoor, Ambient
Media, AEIE, #2207 g, 2rjoME S0 metg

- REME: 2H dEWM2)olL £E0| Or2ESH A (FC MEBdl= 5
- Moving, Live Action Execution: Video presentation2 digitalS}O UploadAl?—zl A.

- AT SQA 5 ATHQAT CHYT A0 320|LO| Video Presentation® Z digitald}
0] UploadA|Z 7

A
- Digital & = 9l= 4% Beta SP- NISC 7IMEZ XN&

Integrated Campaign

- Television/Cinema/Digital, Print, Poster, Billboard, Radio == Internet & X4 37 O| &9
OiM7t =28 E 3~9 % &,

- 28852 5 0|t9| Video presentation(RQEHAUQA EBHZ digitalct0] UploadA|Z Z.

- Digital & = 9l= 4% Beta SP- NTSC 7IMEZ X &

Interactive

- E2E04: URLNZE (Z2R2A| usernames/passwords E}7H))

- HEAEE MALE T B2 AlEA|ALQ Entry0f| HIZ 23L& ‘Landing Page’'Z2 &

- Viral &%} Entry Form©| ‘Synopsis’ sectionOf| A &1 =1t g 7|82 A

_ DVD/CDE ZZHiX| %00 BE AlAs 2219102 0|20{A

L EEXS MANTIAEE 7|7k0l 20104 5¥ 31ANK| LT 4 U0{of &

- G0f T AOIELL HiHZ =8Y A= Y9 de o2z = O|MEE =82 4%
(A5t et Mt AOIE BWE ME

- & AIOIEOIM Z2E2|E 82 HAE & &= U Alternative URL% Mz

- 25T O™ BoIL S ER00= BtEA| A0 HEFS FBH{OF

- FHAE FHEE Y = As Yk CX[E Z2[MEHO|M AO|E 22Z0| O|L)2
MEe a7we + AS

Poster : Single, Campaign (2%E 0|%4)
- EEHY: HAZRY, 7RG, 3¢, BEx, 3382 S0 AXME Indoor/Outdoor Poster

- Digital ImageZ20t T3l HEE, CD, DVD, = O HEjO| 22|H YAlozL FH43}

X B=

Print : Single, Campaign (2Z}E 0|4}
=AM, TR, 7IE QAIHHIO] ATYE KHE

- Board0j Ot2EsH =&2} 8l Digital ImageS T XMZdHOF &

Radio : Single, Campaign (2ZtE 0|4})
- EEUHY: BE YE 2ibe 41
- Digital Entry: MP3 I} Z Upload® Z{. DVD/CDZ YX| Q+Z

O

- A Ql: EE5S /18 MP3 L= Uploads{OF gt StLtel MP3 MtUZ HESHA| 2 A
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Strategic Communications / Public Relations
- 2804 e == HFe7|F7F O =Eo|Lt YHtelZ ez Tt BE ZHES.

—

= O
0]7|0f = public relations, public affairs, publicity, associations, HEL} HHE
7|7 ES [fAOE 3t SHE E0| ZSHE

- EE2%2 Public Relations A& 0f M2} 7MY SESHH HYEUSS EF0{0oF &

- 0] B2 AMAIR|Q L Public Relations M E27[22 4=

- MEXtZ: 2HO|X|Kt2| EEE 7§ MY (Entry Summary) L0 SEE&0 A= R E X}
252 E O FE=(Supporting Materials) 27H2| PDF LiYES MZMZ YA ZEGHOF

8. PDFE ZEX2 UX| ZHEE ABo2 HEH0}

Entry Summary PDF File (BIEA| RO 2 EH)

_L

o ZA|ZH LfE : Project Overview, Research/Planning, Strategy Statement, Execution
Synopsis, Results
Supporting Materials (50H|0|X|& G7|X| & Z)

o HHQZ 7HE F LEtE = UAs BE 2245 ZTAZ Z. Annual Reports,
Brochures, Corporate Identity Publications, Press Clippings, Press Releases, Public
Relations Planning Documents, Speeches, Surveys 62 Z&ot B= Q4

o BLEAl Xt HO|X|E =1, HAZE 0 =+ U=F 7tsotH S

- 7155t Entry FormOfAf 300EH0] Li2I2] AlmAlA HE. O] HE2 o B2 AldYo
N 238 2Mots MHER AHEE

Television/Cinema/Digital : Single, Campaign (2%}E 0|4})
- ZZ0§4: TV commercial, cinema, online, mobile, video game, in-store, POP advertising=
EZotot@ = Moving Images Advertising

- Digital Entry: Digital2 Uploadd}7{L} Beta SP-NTSCZ QH%
- 2 EHE Upload & ZA. Bars, Slate, Black2 2X| 2 2
fEHES 9™

o Beta SP-NTSC videocassette - U.S. standardsO 30% Zi2tHIE F{0f &3, ELO|

£, Z40|E Y& Information SlateE EZ& A
A

o A= VY FIME
o ZM|Ql: XEAO| 1X2| FME F1 1742] ZIMER HZ=.
Student

- Z=E5&: Billboard, Design, Innovative Media, Integrated Campaign, Interactive, Poster,
Print, Television/Cinema/Digital

- CHAMRRE: XY&HE0|10 2009.1.1~2010.2.28 ALO|Of| A|ZHEl XM=
{AHEFZ 0| AM|2HEl 7|2t 59 Advertising/Film School S0 M&tZO0|HLE HEH =+
OF.
o-

5|
FtH|2|8 =&Y I

1
[

I
e
>
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Mediums & Categories

- Product/Service Categories ZZ2%52 E& 7HHL2|0|AMEHO| Ot TX| Z=EEXSUYLE
H7t=l (Public Service ZHH| D 2|3F X Q|)

- Product/Service Categorles— 258 E4qozZ0t =& E

- SS9t Fn=ES U4 ol¢el FtH 0 =5 & AL, =F JHHIE[EE Entry Form

o
I =82S I1| SfioF &
I.

o Fte|l g7t 2R 2REY UAS E2 Cliod|M= 0 =FE dets 7td

PRODUCT & SERVICES
BILLBOARD, CONTENT & CONTACT, INNOVATIVE MEDIA,

INTERACTIVE - "Website & Microsite”, "Banners & Other Display”, "Mobile",

"Viral" &, POSTER, PRINT, RADIO, TELEVISION/CINEMA/DIGITAL

- Apparel/Fashion/Footwear - Insurance
- Automotive - Leisure
- Automotive Products/Services - Media
- Banking/Financial - Online & Interactive
- Beverages/Alcoholic - Personal Items
- Beverages/Non-Alcoholic - Pet/Petcare
- Business Equipment/Services - Pharmaceuticals
- Business-to-Business - Public Service
- Confections/Snacks - Recreational Items
- Corporate/Institutional - Restaurants/Fast Food Outlets
- Cosmetics/Beauty - Retail Food
- Direct Marketing (Printe= Q13) - Retail Services
- Electronic Equipment - Retail Stores
- Entertainment - Social Media (Interactive S£-20F S| &t
- Foods - Telecommunications
- Health Care Services - Toiletries
- Home Entertainment - Travel/Tourism
- Home Furnishings/Appliances - Utilities (Content & Contact= SIS
- Household Products
DESIGN
- Annual Reports - Environmental Design
- Brochures-Product/Service - Package Design
- Catalog - Point of Purchase
- Corporate Identity - Posters
- Direct Marketing - Self-Promotion
- Editorial Design
DIRECT MAIL
- Brochure - Dimensional
- Collateral - Other
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INTEGRATED CAMPAIGN: ZtH| 12| Q&

INTERACTIVE - "Other Interactive
- Animation
- Artistic Technique
- Brand Building
- Branded Content
- Consumer-Targeted Site
- Fresh Approach
- Functional Design

- Innovative Use Of Technology

n B39
T

- Online Application

Online Games

Relationship Marketing
Rich Media Advertising
Self-Promotion
Sound/Music
Video/Moving Image
Widget

STRATEGIC COMMUNICATIONS/ PUBLIC RELATIONS:

- Consumer
- Corporate

- Crisis Management

TELEVISION/CINEMA/DIGITAL: TECHNIQUE

Animation

Cinematography
Direction

Editing
Music-Adaptation

CAMPAIGNS : &7} Mediums
- Billboard
- Poster
- Print

STUDENTS

SINGLE
- Billboard
Design

Innovative Media

Interactive

Poster
- Print

Television/Cinema/Digital

-

2010 Clio Awards SEZE2Z3aZ 29|. st

- Music-Licensed
- Music-Original
- Sound Design
- Visual Effects

- Radio

- Television/Cinema/Digital

CAMPAIGN

- Billboard

- Integrated Campaign
- Poster

- Print

- Television/Cinema/Digital

DEYH AL HAES

(12l

b (02)2144-0741
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